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Postal Regulatory Commission
9Ol NewYorkAvenue NW, Suite 200
Washington, DC 20268-0001
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RE: Docket No. RM 2Ot7-L2

Dear Commissioners:

On behalf of the American Lung Association and the 32 million Americans
with lung disease that we serve, I am writing to urge the Postal Regulatory
Commission to keep the current system for calculating the percentage rate
for Nonprofit Marketing Mail.

Since the launch of the Christmas Seals@ campaign 110 years ago - the
veryf¡rst direct mailfundraiser - direct mail has been a crucialcomponent
of Lung Association's work. Today, direct mail generates over twenty-five
percent of Lung Association's income f rom public donations and rema¡ns
the single largest source of donation income to the charity. ln 201ó, Lung
Association spent more than $5 million on outgoing postage (primarily at
nonprofit rates) and generated over $ó00,000 in first class return postage.
Our ability to fulfill our mission is critically dependent on our ability to
operate and develop resources efficiently and in a cost-effective way.

We believe that the current system for calculating the percentage of
nonprof¡t marketing mail works. The American Lung Association is not able
to increase our budget as fast as the proposed change in the calculation
would increase postage costs. Any expense such as postage that exceeds
our means will lead to a necessary reduction in our use of mail. Such a

reduction will lead to less revenue, limiting our reach and reducing the
amount our organization can spend on critical lung health programs and
lung disease research funding.

The American Lung Association urges the Postal System to keep the
current system, and not make any changes.

Sincerely,
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Harold P. Wimmer
National President and CEO
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